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On the campaign trail, President Trump pledged that tax reform under his
leadership would target carried interests — more widely known in the real
estate industry as the "promote" in partnership agreements or operating
agreements for limited liability companies that are treated as partnerships for
tax purposes. In the end, the Tax Cuts and Jobs Act (TCJA) only modifies the
rules for carried interests, largely preserving their favorable tax treatment,
rather than eliminating that treatment. This article reviews what's new and
what's left unanswered under the TCJA. A sidebar explains why deciding
whether to convert to a C corporation is a complex matter. Read more here.
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Family Business

Understanding the Need for Key Employee Insurance
Your family business may depend largely on the special skills and personalities of a
[ few key people. What would happen if you suddenly lost those people? Could your
business survive? One way to protect your company is with key employee insurance.
Not familiar with this coverage? Read on.
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t n To Retain Top Talent, Adopt Total Compensation Statements

Do your workers understand just how much your company pays to employ them? Likely
not. Many employees only think in terms of the net cash compensation they get in the
Employee meﬂt‘, form of a paycheck. But most often they don't realize that their wages are only part of
. s'~'r*|*:::'-_iﬂ1':::::}:'fj: the equation. This article offers information that may open their eyes, showing the real

S e vl picture.
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ADVERTISING QUIZ
" W Which of the following violates an FTC rule?

a. A company produces barbecue grills at a Nevada plant. The major components are

made in the U.S. but the knobs and tubing are made in Mexico. The company

advertises the grills are "Made in the U.S.A."

b. A company advertises its product, which was invented in Seattle and manufactured

in Bangladesh, as "Created in U.S.A."

This article provides the answer.
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Latest Headlines

Exxon Mobil CEO sets plan to boost spending;_shares sink
Reuters.com - Wed, 06 Mar 2019 11:00:36 -0500

Wall Street flat, investors await fresh update on trade
Reuters.com - Wed, 06 Mar 2019 10:17:00 -0500

Bristol-Myers says Celgene deal is 'best path' as investor opposition mounts
Reuters.com - Wed, 06 Mar 2019 10:14:46 -0500

Dialog Semi, smaller after Apple deal, targets new growth areas
Reuters.com - Wed, 06 Mar 2019 09:55:41 -0500

Newmont calls initial Nevada joint venture talks with Barrick 'productive’
Reuters.com - Wed, 06 Mar 2019 09:54:11 -0500
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Disclaimer of Liability

Our firmprovides the information in this e-newsletter for general guidance only, anddoes not constitute the provision of legal advice, tax advice,
accountingservices, investment advice, or professional consulting of any kind. Theinformation provided herein should not be used as a substitute for
consultationwith professional tax, accounting, legal, or other competent advisers. Beforemaking any decision or taking any action, you should consult a
professionaladviser who has been provided with all pertinent facts relevant to yourparticular situation. Tax articles in this e-newsletter are not intended to
beused, and cannot be used by any taxpayer, for the purpose of avoidingaccuracy-related penalties that may be imposed on the taxpayer. The
informationis provided "as is," with no assurance or guarantee of completeness,accuracy, or timeliness of the information, and without warranty of any
kind,express or implied, including but not limited to warranties of performance,merchantability, and fitness for a particular purpose.

Theinformation contained in this communication (including any attachments and/orre-directs to other online sources) is not intended or written to be used,
andcannot be used, for the purpose of avoiding penalties under the InternalRevenue Code.

Webinarcontent is intended for educational purposes only. Webinars provide a briefsummary based on our understanding and interpretation of current law.
Alltax references are to federal tax law only, unless otherwise stated. Theinformation contained in the webinars is general in nature and is based
onauthorities that are subject to change. It is not, and should not beconstrued as accounting, legal or tax advice or opinion provided by Gray, Gray& Gray,
LLP. The material presented may not be applicable to, orsuitable for, specific circumstances or needs, and may require consideration ofnon-tax factors
and tax factors not described herein. Contact Gray, Gray& Gray or another tax professional prior to taking any action based uponthis information.
Changes in tax laws or other factors could affect, on aprospective or retroactive basis the information contained herein; Gray, Gray& Gray assumes no
obligation to inform the reader/webinar attendee of anysuch changes. The material presented is not intended to, and cannot be used to,avoid IRS
penalties. This material supports the marketing and promotionof accounting services. Seek advice based on your particularcircumstances from
independent tax, legal accounting, insurance, investment andfinancial advisors.
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