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IRS "Clawback" Won't Spoil the New Estate and Gift Tax Exemptions

The Tax Cuts and Jobs Act of 2017 effectivelydoubled the lifetime
“ ' 4 3 exemption of assets that can be protected from federalestate and gift
. taxes. For 2018, assets of up to $11.18 million for anindividual and
$22.36 million for a married couple can be transferred
withouttriggering the estate and gift tax. Those limits are indexed for
inflation andwill increase to $11.4 million for individuals and $22.8
million for marriedcouples for the 2019 tax year.

Click here to read the full article.
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Family Business

From Counting Transactions to Cultivating Relationships

These days, your customers head to the Internet to comparison shop, get the facts and
find out what other consumers are saying about their purchases. That's why smart

2 marketers are using online technology to not only disseminate information, but also

.~ manage and improve communication with the buying public. Learn how to get the most
, out of an email marketing campaign by reading this article.
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Benefits Administration

Improved Workplace Injury Coding System Now Required

A change in the way workplace injuries are coded may save your company money.

| The previous system had grown obsolete and inflexible, allowing for too many
mistakes. The updated coding system, known as ICD-10, eliminates many errors by

¢ incorporating greater specificity into the reporting process. Here's an overview of how
. ICD-10 works.
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Maximize Profits By Minimizing 'Departmentalism’

Want to boost sales without spending a fortune on advertising? Your company can probably accomplish
this by simply asking: "If we could never run another newspaper, radio, television, direct mail or online ad,
how could we bring in customers?" Actually it's easy peasy. All you need to is close down the walls that
compartmentalize your business and work together. This article will show you how.
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Latest Headlines

Commerzbank management pay cuts contrast with Deutsche Bank
Reuters.com - Wed, 27 Mar 2019 11:03:34 -0400

U.S. transport chief: 'Questionable’' why some Boeing safety features not required
Reuters.com - Wed, 27 Mar 2019 11:00:59 -0400

Swedbank head office searched as money laundering allegations grow
Reuters.com - Wed, 27 Mar 2019 10:47:59 -0400

Swedbank under investigation by New York Department of Financial Services: Swedish TV
Reuters.com - Wed, 27 Mar 2019 10:47:15 -0400

Ford to leave Russian car market, cede control in joint venture
Reuters.com - Wed, 27 Mar 2019 10:35:14 -0400
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Disclaimer of Liability

Our firmprovides the information in this e-newsletter for general guidance only, anddoes not constitute the provision of legal advice, tax advice,
accountingservices, investment advice, or professional consulting of any kind. Theinformation provided herein should not be used as a substitute for
consultationwith professional tax, accounting, legal, or other competent advisers. Beforemaking any decision or taking any action, you should consult a
professionaladviser who has been provided with all pertinent facts relevant to yourparticular situation. Tax articles in this e-newsletter are not intended to
beused, and cannot be used by any taxpayer, for the purpose of avoidingaccuracy-related penalties that may be imposed on the taxpayer. The
informationis provided "as is," with no assurance or guarantee of completeness,accuracy, or timeliness of the information, and without warranty of any
kind,express or implied, including but not limited to warranties of performance,merchantability, and fithess for a particular purpose.

Theinformation contained in this communication (including any attachments and/orre-directs to other online sources) is not intended or written to be used,
andcannot be used, for the purpose of avoiding penalties under the InternalRevenue Code.

Webinarcontent is intended for educational purposes only. Webinars provide a briefsummary based on our understanding and interpretation of current law.
Alltax references are to federal tax law only, unless otherwise stated. Theinformation contained in the webinars is general in nature and is based
onauthorities that are subject to change. It is not, and should not beconstrued as accounting, legal or tax advice or opinion provided by Gray, Gray& Gray,
LLP. The material presented may not be applicable to, orsuitable for, specific circumstances or needs, and may require consideration ofnon-tax factors
and tax factors not described herein. Contact Gray, Gray& Gray or another tax professional prior to taking any action based uponthis information.
Changes in tax laws or other factors could affect, on aprospective or retroactive basis the information contained herein; Gray, Gray& Gray assumes no
obligation to inform the reader/webinar attendee of anysuch changes. The material presented is not intended to, and cannot be used to,avoid IRS
penalties. This material supports the marketing and promotionof accounting services. Seek advice based on your particularcircumstances from
independent tax, legal accounting, insurance, investment andfinancial advisors.
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