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  Gray, Gray & Gray, LLP's News

Koch's Corner: News & Information for Closely-Held Companies

We are pleased to introduce "Koch's Corner" - a new monthly feature by Richard Koch, Gray, Gray &
Gray's Director of Quality Control in Client Services. Koch's Corner delivers concise, "need to know"
summaries of important updates on audit & accounting issues for privately-held companies. 

THIS MONTH'S FEATURE: Recognizing Revenue from Customer Contracts

If your company has contracts with customers, the way you recognize (for accounting purposes) the
revenue generated by those contracts has changed. This is an important issue for businesses in a range of
industries, including construction, SaaS, and other subscription-based services.

Accounting standards call for revenue to be recognized when it is realized and earned. This poses a
problem for contracts that may take several months or years to complete. At what point during the term of
the contract do you recognize revenue? Read more here.
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  Family Business

Taking Advantage of Family Funds
Family cash can be a source of capital infusion for the business, but be careful.
Borrowing from relatives brings a special set of circumstances that can threaten good
rapport. Continue reading for advice on how to minimize family stress when taking out
a loan from a family member.
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  Benefits Administration

6 Common COBRA Mistakes Made by Employers
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Regardless of their level of experience, HR professionals would all likely agree that
COBRA is a complex, labor-intensive area of benefits administration. That's why it's
important for employers to regularly review what's required. To help you stay on top of
these tasks and avoid some of the pitfalls, here's a list of six common mistakes
associated with COBRA benefits.
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  Marketing

Caution Is the Cornerstone of Comparative Ads
To tell the truth, the whole truth and nothing but the truth and steal customers from
your competitors: that is the aim of a good comparative ad. But the truth isn't as simple
as it sounds. The Federal Trade Commission restricts what you can say in comparative
ads and a federal law bans two kinds of these ads. Here's a guide that explains the
legal implications.
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  Latest Headlines

U.S. curve inverts for first time in 12 years; 30-year yield tumbles
Reuters.com - Thu, 15 Aug 2019 09:51:17 -0400

Oil deepens slide below $58 on recession fears, U.S. supply
Reuters.com - Thu, 15 Aug 2019 09:49:17 -0400

Wall St. opens higher after strong retail sales data, Walmart results
Reuters.com - Thu, 15 Aug 2019 09:47:11 -0400

J.C. Penney shares surge as loss halves, sales still falling
Reuters.com - Thu, 15 Aug 2019 09:40:43 -0400

Surge in U.S. retail sales underscores economy's resilience
Reuters.com - Thu, 15 Aug 2019 09:36:40 -0400
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  Disclaimer of Liability

Our firmprovides the information in this e-newsletter for general guidance only, anddoes not constitute the provision of legal advice, tax advice,
accountingservices, investment advice, or professional consulting of any kind. Theinformation provided herein should not be used as a substitute for
consultationwith professional tax, accounting, legal, or other competent advisers. Beforemaking any decision or taking any action, you should consult a
professionaladviser who has been provided with all pertinent facts relevant to yourparticular situation. Tax articles in this e-newsletter are not intended to
beused, and cannot be used by any taxpayer, for the purpose of avoidingaccuracy-related penalties that may be imposed on the taxpayer. The
informationis provided "as is," with no assurance or guarantee of completeness,accuracy, or timeliness of the information, and without warranty of any
kind,express or implied, including but not limited to warranties of performance,merchantability, and fitness for a particular purpose. 

Theinformation contained in this communication (including any attachments and/orre-directs to other online sources) is not intended or written to be used,
andcannot be used, for the purpose of avoiding penalties under the InternalRevenue Code.  

Webinarcontent is intended for educational purposes only. Webinars provide a briefsummary based on our understanding and interpretation of current law. 
Alltax references are to federal tax law only, unless otherwise stated.  Theinformation contained in the webinars is general in nature and is based
onauthorities that are subject to change.  It is not, and should not beconstrued as accounting, legal or tax advice or opinion provided by Gray, Gray& Gray,
LLP.  The material presented may not be applicable to, orsuitable for, specific circumstances or needs, and may require consideration ofnon-tax factors
and tax factors not described herein.  Contact Gray, Gray& Gray or another tax professional prior to taking any action based uponthis information.
 Changes in tax laws or other factors could affect, on aprospective or retroactive basis the information contained herein; Gray, Gray& Gray assumes no
obligation to inform the reader/webinar attendee of anysuch changes. The material presented is not intended to, and cannot be used to,avoid IRS
penalties.  This material supports the marketing and promotionof accounting services.  Seek advice based on your particularcircumstances from
independent tax, legal accounting, insurance, investment andfinancial advisors.
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