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  Gray, Gray & Gray, LLP's News

Koch's Corner: Accounting Changes for Non-Profit Contributions

We are pleased to share the next "Koch's Corner" monthly feature by Richard Koch, Gray, Gray & Gray's
Director of Quality Control in Client Services. Koch's Corner delivers concise, "need to know"
summaries of important updates on accounting and assurance issues for privately-held
companies. 

THIS MONTH'S FEATURE: Accounting Changes for Non-Profit Contributions

In 2018, the Financial Accounting Standards Board (FASB) issued ASU 2018-08 clarifying the scope and
the accounting guidance for contributions received and contributions made. This standard will be
applicable for non-public organizations for transactions in which the entity serves as the resource recipient
to annual periods beginning after December 15, 2018 (2019 calendar year-ends); and for transactions in
which the entity serves as the resource provider to annual periods beginning after December 15, 2019
(2020 calendar year-ends). This standard should be applied on a modified prospective basis.
Retrospective application is permitted. Early adoption of the standard is permitted.

This long-anticipated standard brings clarity on how to distinguish an exchange from a non-exchange
transaction, as well as what constitutes a condition vs. a restriction. Read more here.
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  Family Business

Coping with the In-Law Challenge
Bringing an in-law into the family business can be a risky proposition and requires
careful consideration. Continue readng for some ways to handle the situation, along
with important questions that should be answered before hiring the spouse of a family
member.
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  Human Resources

Workplace Dress Code: A Delicate Balance
Employees should reasonably be expected to conform to certain standards when they
set foot in your workplace. When it comes to a dress code, knowing where to draw the
line can be tricky. It requires balancing the needs of the business and employees'
expectations not to be micromanaged on matters of personal taste. Here are some
guidelines.
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  Management

Take a Last Resort Stand on Layoffs
When times get tough, tough companies try to keep their staffs intact. It might seem at
first glance that laying off employees is a good way to cut costs. But before you make
that assumption, take a look at these eight strategies for cutting costs and building a
stronger company without losing staff. In the end, you may find that you've given your
employees a stronger determination to make the company succeed.
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  Latest Headlines

U.S. curve inverts for first time in 12 years; 30-year yield tumbles
Reuters.com - Thu, 15 Aug 2019 09:51:17 -0400

Oil deepens slide below $58 on recession fears, U.S. supply
Reuters.com - Thu, 15 Aug 2019 09:49:17 -0400

Wall St. opens higher after strong retail sales data, Walmart results
Reuters.com - Thu, 15 Aug 2019 09:47:11 -0400

J.C. Penney shares surge as loss halves, sales still falling
Reuters.com - Thu, 15 Aug 2019 09:40:43 -0400

Surge in U.S. retail sales underscores economy's resilience
Reuters.com - Thu, 15 Aug 2019 09:36:40 -0400
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  Disclaimer of Liability

Our firmprovides the information in this e-newsletter for general guidance only, anddoes not constitute the provision of legal advice, tax advice,
accountingservices, investment advice, or professional consulting of any kind. Theinformation provided herein should not be used as a substitute for
consultationwith professional tax, accounting, legal, or other competent advisers. Beforemaking any decision or taking any action, you should consult a
professionaladviser who has been provided with all pertinent facts relevant to yourparticular situation. Tax articles in this e-newsletter are not intended to
beused, and cannot be used by any taxpayer, for the purpose of avoidingaccuracy-related penalties that may be imposed on the taxpayer. The
informationis provided "as is," with no assurance or guarantee of completeness,accuracy, or timeliness of the information, and without warranty of any
kind,express or implied, including but not limited to warranties of performance,merchantability, and fitness for a particular purpose. 

Theinformation contained in this communication (including any attachments and/orre-directs to other online sources) is not intended or written to be used,
andcannot be used, for the purpose of avoiding penalties under the InternalRevenue Code.  

Webinarcontent is intended for educational purposes only. Webinars provide a briefsummary based on our understanding and interpretation of current law. 
Alltax references are to federal tax law only, unless otherwise stated.  Theinformation contained in the webinars is general in nature and is based
onauthorities that are subject to change.  It is not, and should not beconstrued as accounting, legal or tax advice or opinion provided by Gray, Gray& Gray,
LLP.  The material presented may not be applicable to, orsuitable for, specific circumstances or needs, and may require consideration ofnon-tax factors
and tax factors not described herein.  Contact Gray, Gray& Gray or another tax professional prior to taking any action based uponthis information.
 Changes in tax laws or other factors could affect, on aprospective or retroactive basis the information contained herein; Gray, Gray& Gray assumes no
obligation to inform the reader/webinar attendee of anysuch changes. The material presented is not intended to, and cannot be used to,avoid IRS
penalties.  This material supports the marketing and promotionof accounting services.  Seek advice based on your particularcircumstances from
independent tax, legal accounting, insurance, investment andfinancial advisors.
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