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Thank you to all of the brave men and women who serve and protect to make our freedom possible.

Happy Independence Day to all of our clients, team members and friends of the firm. We wish you and
yours a happy and safe July 4th holiday!
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Llrl kEd I i i Please note: Gray, Gray & Gray's offices will be closed on Friday, July 3, 2020 in observance of the holiday.
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Family Business

Make Sure Your Business Doesn't Become a Continuing Daytime Drama

i 1 2 There's a lot to be said for staffing a business with family members, especially if you
h I need help. However, before hiring relatives, consider the drawbacks as well as the

' advantages. It also helps to try to understand the roles staff members play through the
eyes of family and non-family employees. Otherwise, you might end up with a cast of
Disclaimer of Liability Family characters you can't direct and a script that just doesn't work for your business.
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Benefits Administration

Are You Wasting Money on Some Benefits?

- “7§ Many employers are wasting money on some of their benefit offerings. This was the
conclusion of one study which looked at employer and employee views on benefits. In
some cases, organizations are wasting money on inadequate benefits and benefits
some employees don't want... while other employers aren't investing enough in what
. their staff members do want. What should you do about it? Keep reading to find out.
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Develop the Prime Asset of Direct Mail Success

Don't waste precious advertising dollars with a misdirected direct mail campaign. The

most important factor when you make your company's pitch by mail is a good mailing
@ list. It's generally best to find a broker who can identify the right lists for your company.

But before you find your perfect list, you must define your ideal customer. And once you

oIR® have the list, it's up to you to ensure the names and addresses remain current. Here

are the details of how to obtain and maintain this critical asset.
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Disclaimer of Liability

Our firmprovides the information in this e-newsletter for general guidance only, anddoes not constitute the provision of legal advice, tax advice,
accountingservices, investment advice, or professional consulting of any kind. Theinformation provided herein should not be used as a substitute for
consultationwith professional tax, accounting, legal, or other competent advisers. Beforemaking any decision or taking any action, you should consult a
professionaladviser who has been provided with all pertinent facts relevant to yourparticular situation. Tax articles in this e-newsletter are not intended to
beused, and cannot be used by any taxpayer, for the purpose of avoidingaccuracy-related penalties that may be imposed on the taxpayer. The
informationis provided "as is," with no assurance or guarantee of completeness,accuracy, or timeliness of the information, and without warranty of any
kind,express or implied, including but not limited to warranties of performance,merchantability, and fitness for a particular purpose.

Theinformation contained in this communication (including any attachments and/orre-directs to other online sources) is not intended or written to be used,
andcannot be used, for the purpose of avoiding penalties under the InternalRevenue Code.

Webinarcontent is intended for educational purposes only. Webinars provide a briefsummary based on our understanding and interpretation of current law.
Alltax references are to federal tax law only, unless otherwise stated. Theinformation contained in the webinars is general in nature and is based
onauthorities that are subject to change. It is not, and should not beconstrued as accounting, legal or tax advice or opinion provided by Gray, Gray& Gray,
LLP. The material presented may not be applicable to, orsuitable for, specific circumstances or needs, and may require consideration ofnon-tax factors
and tax factors not described herein. Contact Gray, Gray& Gray or another tax professional prior to taking any action based uponthis information.
Changes in tax laws or other factors could affect, on aprospective or retroactive basis the information contained herein; Gray, Gray& Gray assumes no
obligation to inform the reader/webinar attendee of anysuch changes. The material presented is not intended to, and cannot be used to,avoid IRS
penalties. This material supports the marketing and promotionof accounting services. Seek advice based on your particularcircumstances from
independent tax, legal accounting, insurance, investment andfinancial advisors.
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