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  Gray, Gray & Gray, LLP's News

Our New Brand Identity & "Power of More" Initiative

We are pleased to announce that we have undertaken a major rebranding in response to an ongoing expansion and shift in the
services provided to clients. This rebranding includes the new logo shown above, a refreshed website at www.gggllp.com and a new
client-centric initiative we're calling the "Power of More."

What does the Power of More represent?

More attention. More expertise. More opportunity.
More solutions for your ever-changing needs.

More than you've asked for. More than you expect.

Click here to read the full press release.
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  Family Business

Daughters Step Up in Family Businesses
The days may be gone when parents bemoan the fact that they don't have sons interested or qualified to carry on
the family business. More and more, daughters are stepping into the top spots, according to one study, and overall,
they're doing a pretty impressive job. Find out how some family companies are faring under female leadership.
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  Benefits Administration

HRAs Are Subject to 'COBRA Continuation'
The IRS guidance makes it clear health reimbursement arrangements are considered group health plans subject to continuation of
coverage rules if employment ends. Continue reading for an explanation of how these plans work and how to treat them under the
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Consolidated Omnibus Budget Reconciliation Act (COBRA).
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  Marketing

Keep Control in a Media Interview
Be prepared when meeting with reporters to talk about your company or a new product. You want the publicity but
also want to be sure you present the right image and don't get trapped by probing questions. This article gives you
six pointers, from getting your points across to choosing the right words, that can help turn you into a media savvy
executive.
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  Disclaimer of Liability

Our firm provides the information in this e-newsletter for general guidance only, and does not constitute the provision of legal advice, tax advice, accounting services, investment advice, or
professional consulting of any kind. The information provided herein should not be used as a substitute for consultation with professional tax, accounting, legal, or other competent advisers. Before
making any decision or taking any action, you should consult a professional adviser who has been provided with all pertinent facts relevant to your particular situation. Tax articles in this e-
newsletter are not intended to be used, and cannot be used by any taxpayer, for the purpose of avoiding accuracy-related penalties that may be imposed on the taxpayer. The information is
provided "as is," with no assurance or guarantee of completeness, accuracy, or timeliness of the information, and without warranty of any kind, express or implied, including but not limited to
warranties of performance, merchantability, and fitness for a particular purpose. 

The information contained in this communication (including any attachments and/or re-directs to other online sources) is not intended or written to be used, and cannot be used, for the purpose of
avoiding penalties under the Internal Revenue Code.  

Webinar content is intended for educational purposes only. Webinars provide a brief summary based on our understanding and interpretation of current law. All tax references are to federal tax law
only, unless otherwise stated. The information contained in the webinars is general in nature and is based on authorities that are subject to change. It is not, and should not be construed as
accounting, legal or tax advice or opinion provided by Gray, Gray & Gray, LLP. The material presented may not be applicable to, or suitable for, specific circumstances or needs, and may require
consideration of non-tax factors and tax factors not described herein. Contact Gray, Gray & Gray or another tax professional prior to taking any action based upon this information. Changes in tax
laws or other factors could affect, on a prospective or retroactive basis the information contained herein; Gray, Gray & Gray assumes no obligation to inform the reader/webinar attendee of any
such changes. The material presented is not intended to, and cannot be used to, avoid IRS penalties. This material supports the marketing and promotion of accounting services. Seek advice
based on your particular circumstances from independent tax, legal accounting, insurance, investment, and financial advisors.
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