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  Gray, Gray & Gray, LLP's News

Announcing Our Very First Podcast Series: Strategic Thinking with Gray, Gray & Gray!
We are excited to announce the launch of our first podcast series – Strategic Thinking with
Gray, Gray & Gray. Tune in to discover how business leaders are meeting today's
challenges while positioning their companies for future growth. CEOs from a wide range of
industries share their insights with host Bryan Pearce, Director of Strategic Business
Planning at Gray, Gray & Gray.

In our first episode, Bryan interviews Marty Mazzella, Owner and President of Ti-SALES.
Located in Sudbury, Massachusetts, Ti-SALES has been an essential partner to municipal
water utilities and other customers in the water industry since it was founded in 1963.
Marty purchased Ti-SALES in 2018 from the family that founded the company and is now
leading the growth and transformation of this successful business. Click here to listen to
the episode now.
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  Family Business

Build a Strong Board
Directors play a crucial role in the route your company takes and the successful attainment of its goals. Many
family businesses restrict board membership to relatives, but that may not be the best road to take. Click "Full
Article" to see how your business compares with other family-run firms and how to beef up your board.
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  Benefits Administration

The Challenges of Administering Family and Medical Leave
The Family and Medical Leave Act (FMLA) requires companies to provide unpaid leave for certain family and
medical reasons. However, many companies have difficulty administering the law because they must determine
which absences qualify, when the leave begins, and ensure a variety of other requirements are met. Here are two
cases in which the courts ruled in favor of employers after staff members were denied FMLA leave.
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  Marketing

Make Your Mission Statement More Than a Wall Ornament
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Your company's mission statement should be prominently displayed on your website, brochures and other
materials. It's a compass to what your business stands for and where it's headed. It also mobilizes people behind a
common cause and gets results. This article explains how to create a mission statement that highlights your
products and services and helps build customer loyalty.
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  Disclaimer of Liability

Our firm provides the information in this e-newsletter for general guidance only, and does not constitute the provision of legal advice, tax advice, accounting services, investment advice, or
professional consulting of any kind. The information provided herein should not be used as a substitute for consultation with professional tax, accounting, legal, or other competent advisers. Before
making any decision or taking any action, you should consult a professional adviser who has been provided with all pertinent facts relevant to your particular situation. Tax articles in this e-
newsletter are not intended to be used, and cannot be used by any taxpayer, for the purpose of avoiding accuracy-related penalties that may be imposed on the taxpayer. The information is
provided "as is," with no assurance or guarantee of completeness, accuracy, or timeliness of the information, and without warranty of any kind, express or implied, including but not limited to
warranties of performance, merchantability, and fitness for a particular purpose. 

The information contained in this communication (including any attachments and/or re-directs to other online sources) is not intended or written to be used, and cannot be used, for the purpose of
avoiding penalties under the Internal Revenue Code.  

Webinar content is intended for educational purposes only. Webinars provide a brief summary based on our understanding and interpretation of current law. All tax references are to federal tax law
only, unless otherwise stated. The information contained in the webinars is general in nature and is based on authorities that are subject to change. It is not, and should not be construed as
accounting, legal or tax advice or opinion provided by Gray, Gray & Gray, LLP. The material presented may not be applicable to, or suitable for, specific circumstances or needs, and may require
consideration of non-tax factors and tax factors not described herein. Contact Gray, Gray & Gray or another tax professional prior to taking any action based upon this information. Changes in tax
laws or other factors could affect, on a prospective or retroactive basis the information contained herein; Gray, Gray & Gray assumes no obligation to inform the reader/webinar attendee of any
such changes. The material presented is not intended to, and cannot be used to, avoid IRS penalties. This material supports the marketing and promotion of accounting services. Seek advice
based on your particular circumstances from independent tax, legal accounting, insurance, investment, and financial advisors.
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